






5 cool ways to work smarter
Over 10,000 of our customers are making their lives 

easier by using my.printing.com/us – our online customer 

control center – to track the progress of their orders and 

approve their artwork over the internet. If you haven’t used 

it yet, activate your account today – it only takes a minute.

manage your account online

Keep track of orders you’ve placed, 

right through to delivery. Watch them move 

through each stage from design to shipping – 

as it happens. Check any of your outstanding 

balances, print order confirmations and use it 

to make placing reorders a breeze.

manage your orders

Take complete control over how you would 

prefer us to contact you and help us keep our 

communications relevant to you.

change your preferences

No need for faxes – sign your orders 

electronically for rapid acceptance.

accept orders
Complete access to all your old invoices 

in seconds (participating outlets only).

print off invoices

It’s easy to approve your artwork online. 

Using Kodak’s revolutionary Smart Review 

technology, you can annotate changes to your 

proof with just a standard internet browser. 

Participating outlets only.

approve proofs online

get started
All you need is a recent job number 

or your customer code...

visit http://my.printing.com/us/activate
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terms and conditions
1. Printing.com Resellers – Each printing.com outlet is individually owned and operated by a franchisee or affiliate of PDC USA, LLC (each a “Printing.
com Reseller”). The particulars of ownership of each printing.com outlet can be found at the premises of each franchisee or on the printing.com web 
site at: www.printing.com (the “Web site”).

2. Price variation – Price estimates are based on the Printing.com Reseller’s current costs of production and, unless otherwise agreed, are subject to 
amendment on, or at any time after, acceptance where such amendment is required in order to meet any rise or fall in such costs.

3. Tax – The Printing.com Reseller reserves the right to charge the amount of any sales tax payable whether or not included on the estimate or invoice.

4. Preliminary work – All work carried out, whether experimentally or otherwise, at customer’s request shall be chargeable.

5. Copy – Where any additional work of whatever nature is necessary as a result of copy supplied by a customer not being clear and/or legible, the 
Printing.com Reseller shall be entitled to make additional charges on a time and materials basis to cover such additional work.

6. Proofs – Proofs of all work may be submitted for customer’s approval and the Printing.com Reseller shall incur no liability for any errors not corrected 
by the customer in proofs so submitted. Additional charges shall be made for any additional proofs that are required as a result of alterations required 
by the customer. When style, type or layout is left to the Printing.com Reseller’s discretion, any subsequent changes to such style, type or layout 
required by the customer shall be subject to additional charges on a time and materials basis.

7. Copyright – (a) Unless negotiated and agreed in writing, the copyright of general artwork, commissioned artwork and illustrations and anything 
else whatsoever prepared, developed or created by the Printing.com Reseller shall vest in and belong to the Printing.com Reseller. The Printing.com 
Reseller may use any artwork or printing produced by itself for the purposes of promoting itself and/or PDC USA. The customer shall be responsible 
for obtaining all necessary authorities and consents to reproduce pictures, artwork, photographs, copyright text and/or any other reproducible 
materials (“Materials”) prior to instructing the Printing.com Reseller to reproduce the same. The customer shall indemnify and hold the Printing.com 
Reseller and its agents and representatives harmless against all claims, demands, actions, costs, expenses (including but not limited to legal costs and 
disbursements), losses and damages arising from or suffered or incurred by reason of any claim (including but not limited to the defense of such claim) 
that the reproduction of the Materials by the Printing.com Reseller infringes the intellectual property or other rights of any third party or misuses the 
confidential information of a third party. (b) All design, text, illustrations, graphics, photographs, diagrams, drawings, logos and the selection and 
arrangement thereof, and all source code and all other material content of any web site owned, controlled or operated by PDC USA, the Web site, PDC 
USA’s Buying Guide and PDC’s Marketing Collateral are as between PDC USA, the customer and the Printing.com Reseller, the intellectual property of 
PDC USA or its content providers and all intellectual property rights (including all copyright) arising out of or connected with such content shall belong 
to PDC USA. No reproduction of any part is allowed without written permission from PDC USA.

8. Company imprint – Unless otherwise specifically requested in writing any work may carry the PDC USA imprint which will be positioned at the 
Printing.com Reseller’s sole discretion.

9. Delivery and payment – Turnaround is measured in business days defined as those days on which the federal banks in the United States are open 
for normal business (“Business Days”). For orders guaranteed to be ready within a certain time period (“Guaranteed Turnaround Service”), delivery (as 
more particularly described in paragraph 9(b) below) will be made no later than 10 p.m. on the last Business Day of the agreed upon time period (the 
“Guaranteed Period”). Should the Printing.com Reseller fail to deliver within the Guaranteed Period (see also paragraph 10 Variations in quantity), a 
credit will be issued up to the value of the order in question redeemable against future orders within 6 months of the issue date (the “Credit”). The 
customer will still be obliged to pay in full for the order in respect of which delivery was late, including any of the sums charged specifically for the 
provision of the Guaranteed Turnaround Service (the “Premium Charges”). Where the late delivery is the result of the action or inaction of a third 
party, such as a carrier, the Printing.com Reseller, at their absolute discretion, may elect to extend the Guaranteed Period by one Business Day and the 
customer shall not be awarded a Credit during this time. In addition:

 (a) Guaranteed Turnaround Services rely on the customer not delaying the progress of the order in any way which delays include but are not limited 
to the customer not returning proofs by the time specified by the Printing.com Reseller or failing to make payment by the time such payment is due 
(each, a “Customer Delay”). In the event of a Customer Delay, the customer shall not be awarded a Credit and the customer shall still be obliged to pay 
the Premium Charges, but the Printing.com Reseller shall not be bound to deliver within the Guaranteed Period.

(b) Delivery of work by the Printing.com Reseller shall be deemed to take place upon pickup of the work by the customer, where the customer is obliged 
to pick up the work, or actual delivery, where the Printing.com Reseller is obliged to deliver the work to the customer. Where the customer is obliged 
to pick up the work, customer’s failure to pick up the work on the day which the Printing.com Reseller is contractually obliged to have it ready for 
pickup shall be deemed a Customer Delay. Where the Printing.com Reseller is obliged to deliver the work to the customer and the customer provides 
the Printing.com Reseller with incomplete or incorrect delivery information or is not available to accept delivery, and provided that the printing.com has 
used reasonable efforts to deliver the work to the customer, such a failed delivery shall be deemed as a Customer Delay.

(c) Unless otherwise specified, the price quoted is for pickup of the work from the Printing.com Reseller. A charge may be made to cover any extra 
costs involved for delivery to a different address.

(d) Should expedited delivery be agreed upon, the Printing.com Reseller shall be entitled to make additional charges on a time and materials basis to 
cover any overtime or any other additional costs involved, including without limitation, the cost of couriers or special delivery.

(e) Should work be suspended at the request of or delayed through any fault of the customer for a period of 30 days or more, the Printing.com Reseller 
shall then be entitled to payment for work already carried out, materials specially ordered and other additional costs including storage.

(f) Risk of loss or damage to work completed by the Printing.com Reseller shall pass to the customer on delivery. Notwithstanding delivery and the 
passing of risk in the work to the customer, ownership of and title to the work shall not pass to the customer and shall be retained by the Printing.com 
Reseller until the Printing.com Reseller has received payment in full in respect of the work.

(g) In the unlikely event that the Printing.com Reseller deems it necessary to re-print work, the Guaranteed Period shall recommence from the time of 
the Printing.com Reseller’s confirmation to the customer of its agreement to reprint the work.

10. Variations in quantity – Every effort will be made to deliver the correct quantity ordered. However some variation is inherent in the print process 
and it is understood and accepted as reasonable that minor variations are immaterial and that the Printing.com Reseller shall have no liability in respect 
of such variations. For other variations, the Printing.com Reseller’s entire liability will be limited to the issuance of a Credit. The table below sets out 
the circumstances under which a Credit will be issued:

	 Quantities	 No credit awarded	 Pro rata credit awarded	 1.5x pro rata credit awarded 
	 up to 1,000	 Shortage up to 10%	 11% to 20%		  21% to 25%* 
	 up to 5,000	 Shortage up to 7%	 8% to 15%		  16% to 23%* 
	 up to 20,000	 Shortage up to 5%	 6% to 12%		  13% to 21%* 
	 above 20,000	 Shortage up to 4%	 5% to 10%		  11% to 20%*

* The customer’s sole remedy in respect of shortages above these quantities (“Additional Shortages”) will be a re-print of the entire shortage quantity 
of the relevant work, to be undertaken by the Printing.com Reseller within a reasonable period of time. The customer shall not be entitled to a Credit 
in respect of an Additional Shortage.

11. Claims – Notice of damage, delay or partial loss of goods in transit or of non-delivery must be given in writing to the Printing.com Reseller and the 
carrier within three days of delivery (or, in the case of non-delivery within 28 days of shipment of the goods) and any claim in respect thereof must be 

made in writing to the Printing.com Reseller and the carrier within seven days of delivery (or, in the case of non-delivery, within 42 days of shipment). 
All other claims must be made in writing to the Printing.com Reseller within 28 days of delivery. The Printing.com Reseller shall not be liable in respect 
of any claim unless the aforementioned requirements have been complied with except in any particular case where the customer proves that (i) it was 
not possible to comply with the requirements and (ii) notice (where required) was given and the claim made as soon as reasonably possible.

12. Liability – The Printing.com Reseller gives no warranties or guarantees and makes no representations as to the merchantability or fitness 
for a particular purpose of any completed work which is the subject of a customer’s order and all other warranties, conditions, guarantees or 
representations, whether express or implied, oral or in writing, except as expressly stated in these terms and conditions are hereby excluded. The 
Printing.com Reseller shall not be liable for any loss arising from delay in transit not caused by the Printing.com Reseller. Further, the Printing.com 
Reseller shall not be liable for any indirect, special or consequential damages, loss of profits, economic loss, loss of goodwill or loss of anticipated 
savings or loss of data. The total aggregate liability of the Printing.com Reseller in respect of any and all causes of action arising out of or in connection 
with the customer’s order and the Printing.com Reseller’s performance of services pursuant to such order whether for breach of contract, strict 
liability, tort (including, without limitation, negligence), misrepresentation or otherwise shall, subject to the provisions of paragraph 10, be limited to 
the sums paid to the Printing.com Reseller by the customer in respect of the order pursuant to which liability has arisen. Nothing in these terms and 
conditions shall be construed so as to limit or exclude liability which cannot, pursuant to applicable law, be excluded or limited including for death 
or personal injury or liability in respect of fraud or fraudulent misrepresentation.

13. Standing material – (a) Metal and other materials owned by and used by PDC USA in the production of plates, film-setting, negatives, positives 
and the like shall remain the exclusive property of PDC USA. Such items when supplied by the customer shall remain the customer’s property. (b) 
Lithographic, together work or other materials supplied by the customer may be effaced or destroyed immediately after the order is executed unless 
written arrangements are made to the contrary. In the latter event, the Printing.com Reseller shall be entitled to make additional charges.

14. Customer’s property – (a) The customer’s property and all property supplied to the Printing.com Reseller by or on behalf of the customer 
shall while it is in the possession of the Printing.com Reseller or in transit to or from the customer be deemed to be at customer’s risk unless 
otherwise agreed and the customer should insure such property accordingly. (b) Where a customer fails to pick up work within 20 Business Days 
from notification to the customer of completion of the work, the Printing.com Reseller shall be entitled, at its discretion, to either store the work until 
actual delivery or pickup is made and charge the customer for the costs (including insurance) of storage or to destroy such work (provided that the 
customer shall nevertheless remain liable for payment in respect of the relevant order).

15. Materials supplied by the customer – (a) The Printing.com Reseller may reject any paper, plates or other materials supplied or specified by the 
customer which it considers to be unsuitable. Additional costs incurred if customer provided materials are found to be unsuitable during production 
may be charged back to the customer. (b) The Printing.com Reseller shall have no liability for any work being of less than satisfactory quality as a 
result of defects in or the unsuitability of materials supplied or specified by the customer. (c) Customer shall provide an adequate amount of customer 
supplied materials to cover normal spoilage. The Printing.com Reseller shall have no liability for any shortfall in the quantity of any order to the extent 
that such shortfall arises as a result of the insufficient supply of customer supplied materials.

16. Credit terms and payment –The Printing.com Reseller shall charge interest on the overdue amount of any invoice at the rate of 1.5% per 
month and an administration fee in the amount of $50 on any customer check returned to the Printing.com Reseller for any reasons. In addition, the 
customer shall be responsible for any other costs relating to any collection of payment.

17. Insolvency – If the customer ceases to pay its debts in the ordinary course of business or cannot pay its debts as they become due or files a 
voluntary petition for bankruptcy protection or an assignment for benefit of creditors or is the subject of an involuntary bankruptcy petition, then 
in any such event, the Printing.com Reseller without prejudice to other remedies shall (i) have the right not to proceed further with the contract or 
any other work for the customer and be entitled to charge for work already carried out (whether completed or not) and materials purchased for the 
customer, such charge to be an immediate debt due to the Printing.com Reseller, and (ii) in respect of all unpaid debts due from the customer have 
a general lien on all goods and property in the Printing.com Reseller’s possession (whether worked on or not) and shall be entitled on the expiration 
of 14 days’ notice to dispose of such goods or property in such manner and at such price as the Printing.com Reseller deems commercially reasonable 
and to apply the proceeds towards such debts.

18. Illegal matter – The Printing.com Reseller shall not be required to print any matter which in its opinion is or may be of an illegal or libelous nature 
or an infringement of the proprietary or other rights or any third party.  Without prejudice to paragraph 7 above, the customer shall indemnify and 
hold the Printing.com Reseller harmless against all claims, demands, costs, expenses (including but not limited to legal costs and disbursements), 
losses and damages arising from or suffered or incurred by reason of the work it is required to produce pursuant to a customer order being or 
alleged to be defamatory.

19. Periodical publications – Save in respect of a material breach and/or in the event that a claim arises under any indemnity set out above, a 
contract for the printing of a periodical publication may not be terminated by either party unless 13 weeks notice in writing is given in the case of 
periodicals produced monthly or more frequently or 26 weeks notice in writing is given in the case of other periodicals. Notice may be given at any 
time but wherever possible should be given after completion of work on any one issue. Notwithstanding the foregoing, the Printing.com Reseller 
may terminate any such contract without such notice in the event of a material breach by customer, a claim arises under any indemnity provided 
for herein or the customer fails to pay any amount due to the Printing.com Reseller and such amount remains unpaid for a period of 7 or more days 
from its due date.

20. Full color printing – All reasonable efforts shall be made to obtain the best possible color reproduction on customer’s work. Customer 
understands that variation is inherent in the print process and therefore acknowledges and agrees that the Printing.com Reseller shall not be required 
to produce an exact match in color or texture between the customer’s photograph, transparency, proof, electronic graphic file, previously printed 
matter (whether printed by Printing.com Reseller or other party) or any other materials supplied by the customer and the customer’s order.

21. Data Protection – By placing an order with the Printing.com Reseller, the customer consents to Printing.com Reseller disclosing customer 
information including the details of any order and contact information to PDC USA and/or to its affiliate, Printing.com Plc, a company incorporated in 
England and Wales under company number 03983312 (together with its subsidiaries and affiliates, “PDC UK”). PDC UK for accounting and marketing 
purposes.  All customer information will be maintained and used by PDC USA and PDC UK even after the customer’s trading relationship with the 
Printing.com Reseller has terminated. PDC USA. Customer consents to the use of all such customer information by the Printing.com Reseller, PDC USA 
and PDC UK may use the customer’s personal information at its discretion in its marketing and advertising efforts.

22. Force majeure – Printing.com Reseller shall not be deemed in default hereunder where such default is based on a delay in performance as a result 
of war, insurrection, strikes, lockouts, riots, floods, earthquakes, fires, casualty, acts of God, acts of public enemy, epidemic, quarantine restrictions, 
freight embargo, lack of transportation, government restrictions of priority, litigation, severe weather, inability to procure required materials and 
other acts or failures beyond the control of the Printing.com Reseller. During the continuance of any such event the customer may by written notice 
to the Printing.com Reseller elect to terminate the contract and pay for work done and materials used, but subject thereto shall otherwise accept 
delivery when available.

23. Amendments – These terms and conditions may be amended from time to time. The latest version of these terms and conditions may be 
accessed via the Web site.

24. Governing Law – These terms and conditions shall be governed by and construed under the laws of the State of Florida in all respects as such 
laws are applied to agreements entered into and performed entirely within Florida, without giving effect to conflict of law principles thereof. The 
parties irrevocably and unconditionally submit to the exclusive jurisdiction of the state courts of the State of Florida located in the city of Jacksonville 
and to the United States District Court for the Middle District of Florida for the purpose of any suit, action or other proceeding arising out of or based 
upon these terms and conditions.
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world class 
production
When you’ve approved your order, it’s instantly transferred to our 

40,000 sq ft Production Hub. We’ve invested over $10 million in state-of-the-art 

technology to make every process as efficient as possible. Nearly everything is done 

in-house to make us more responsive and our industrial presses print to the quality 

you’d expect from expensive, commercial printers. We’ve made full color affordable 

to everyone. In fact, many of our set-price deals cost less than equivalent one or 

two-color print from a traditional printer. That’s the difference. We think you’re 

gonna like it. If you don’t, please let us know – hello@printing.com

printing.com full-color printing is available from our 

dedicated stores and franchise partners. There’s never one far 

away. It’s an ever-expanding network and sometimes even we lose 

track. Check out the latest directory at www.us.printing.com or 

call 1-877-858-8732.

local service

300+ stores worldwide

Your local team will cheerfully guide you through our easy 

process and help you better promote yourself. We can give you as 

much or as little help as you need. From the concept, to writing 

copy, choosing photography and creating eye-catching artwork. 

We’re all well-versed in marketing and aren’t just here to sell you 

printing. Helping you win more business makes us go all tingly. 

Did you know we’re located in the United Kingdom, Ireland, France, 

New Zealand and Iceland too? Say “hi” if you’re on vacation.
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We don’t build every eventuality into our low printing prices – we think it’s best you choose what you need...

artwork
disk hand-holding

proofing

freight

VALUE 
ARTWORK 
PACKAGE

XTRA VALUE 
ARTWORK 
PACKAGE

STATIONERY 
ARTWORK 
PACKAGE

BOOKLET 
ARTWORK 
PACKAGE

PROMOTIONAL 
ARTWORK 
PACKAGE

BROCHURE 
ARTWORK 
PACKAGE

get what you want 
only pay for what you need

Your order will arrive in the store, 

together with many other orders. This 

consolidation keeps our costs down and means 

you can pick up in-store free of charge. If you’d 

like your job delivered straight to you – no 

problem – we can do that using our discounted 

UPS rates.

The latest software has 

really clever wizards that let you 

knock out a design in no time. 

But design isn’t about knowing 

which buttons to press. It’s about 

creating the mood, delivering the 

message and making the sale. 

Forgive us for sounding rude, but, 

if you want to look professional, 

leave it to the professionals. Good 

design sells. Fact. Bad design – or 

even just average design – may 

do more damage to your business 

than you might care to think. 

Trust us. We’d recommend you 

invest at least a third of your 

budget in getting some decent 

artwork. After all, it’s not about 

how many items you distribute, 

it’s about how many responses 

you get.

Our design fees are probably a 

lot lower than you think. Look for 

the Artwork Package logo next 

to each item and refer to our 

separate ‘Artwork Package Guide’ 

for details of our low prices. 

These are the minimum we’d 

expect to charge.

If you want to design your job yourself, download a copy of our ‘Direct 

from Disk Guide’ from www.us.printing.com (or we can mail you a copy). 

Setting up a file for print is a complicated thing, though. We want to make sure 

you don’t screw up and end up having to trash your print. Our low-cost Hand-

holding Service is your guarantee that your file will print right, first time. And once 

you’ve correctly supplied a few files the printing.com way, we may even let you 

become a ‘Disk Risker’ – see the ‘Direct from Disk Guide’ for the full story.

If we’re creating artwork for you, it’s essential that you thoroughly check your 

design before we print it. We include your first color laser proof in many of our artwork 

packages (if you want more, there’s a small charge). These are great for checking layout, 

but you shouldn’t rely on the colors. If you think you need a more accurate color proof, 

we’d recommend ordering a set of business cards. At just $69, these are the most cost-

effective way of “previewing” your final job.
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We’re as flexible as a double-jointed eel. Whichever way you’d like to deal with us, we’re fine – whether face-

to-face, via email, by phone, over the fax or through snail mail. When you’re ready to order, just follow this easy chart. 

ordering? 
it’s as easy as 1,2,3... (umm, 4)

3 get some artwork
It’s essential that you look credible. A well-crafted design can mean the difference between success and failure.

Would you like us to create some mouth-watering artwork for you?

make your payment2
We need full payment before we go to print. We take credit cards, debit cards, checks and cash.

decide what you want1
Take a look through this guide. Choose what you want, or give us a call for advice. It’s easy to plan, since every  

item has a fixed guaranteed turnaround. Ready? Fill out an order form and sign it (we can fax you one).

Design guru, huh? Hold it. Before you start, make sure you read our ‘Direct from Disk 

Guide’ – even if you’re a black belt. Our process is different from everyone else’s.

For details of what happens next, see the ‘Direct from Disk Guide’.

No, I’ll do it myself.

4 pick up your order 
or we can deliver
Your order will be ready for pickup on time, or it’s on us (see page 6). Simple. All our 

prices include pickup from your local store.

We can also deliver directly to your premises, or anywhere you like. We’ve negotiated 

special rates with UPS to ensure your order gets to you on time.

YES! Design it for me.

Great! We’ll work with you to produce something 

you’ll love. All we need is:

	 Good copies of photographs, logos or 

transparencies you want to use 

(you’ll get best results from originals) or 

you can supply them electronically;

	 A written brief. The more you tell us, the less 

it will cost. Include all your text and a sketch 

showing where logos and photos should go. 

We can help with the creative stuff – including 

writing copy and concepts – just ask. 

	 We’ll create your design and send a proof. 

Once approved, we’ll print your order.
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application forms	 18
booklets	 28
bookmarks	 63
brochures	 36
business cards	 4
CD jackets	 27
DVD sleeves	 27 
envelopes	 14
fat folders	 22
flyers	 34 
folder inserts	 24
folio wallets	 68
greeting cards	 56
how to order	 75
invitations	 55
key wallets	 68 
laser mailers	 53
laser price lists	 54
letterheads	 14
loyalty cards	 50
media folders	 23
menu covers	 65
menu grips	 65
note pads	 62
place mats	 67 
pocket folders	 20
postcards	 42
posters	 58
receipt holders	 67
report covers	 19
shipping charges	 75
showcards	 42
stationery	 14
stickers	 61
swing tickets	 69
table tent cards	 64
things to mail	 52
voucher cards	 57
wobblers	 69
wow! great idea	 60

printing.com in the U.S. is operated by PDC USA, LLC under master license from printing.com PLC.  

printing.com resellers in the U.S. are operated exclusively pursuant to franchise agreements with PDC USA, LLC.  

5921 Richard Street, Jacksonville FL 32216 

Prices are correct as of 04/01/09 and are subject to change without notice. 

All sizes and dimensions are approximate | E&OE | Issued subject to our standard terms and conditions – see pg. 71

more than 300 stores worldwide 
call us free at 
1-877-U-LUV-PDC
(1-877-858-8732) 
or visit www.printing.com
to find your nearest store 
or for free samples

OUR PRICES 
ARE UP TO 

LOWER THAN 
OTHERS SEE PAGE 10

68%




